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Labor Market Trends in 
Southern Utah

COOLING LABOR MARKET1.

WHAT MAKES SOUTHERN UTAH STAND OUT2.

INDUSTRY CHANGES3.

Photograph from Utah Office of Tourism



Job Growth
All States

Source: Bureau of Labor Statistics



The Resilient Cooldown: Rising Unemployment

Source: Bureau of Labor Statistics



The Resilient Cooldown: Rising Unemployment

Source: Current Population Survey & Bureau of Labor Statistics



The Resilient Cooldown: Labor Demand Softens, but Overall Market Strength Holds

Source: Bureau of Labor Statistics

Fed begins raising interest rates



Source: Bureau of Labor Statistics

Southwest Utah
Job Growth



Southwest Utah

Job Growth
• Washington County 

dominates job growth 
numbers, except for 
construction

• Growth is led by the 
Construction and 
Education, Health, & 
Social Services industries

• Trade, Transportation, & 
Utilities is declining 
statewide, but still 
growing in Southwest 
Utah

Source: Bureau of Labor Statistics



Unemployment

Source: Bureau of Labor Statistics
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He a lth
Ca re

Source: Bureau of Labor Statistics, 
The New York Times

Largest 
e mploye r 
na tiona lly



He a lth
Ca re

Second 
la rge s t 
e xpe nd iture  
ca te gory 
na tiona lly

Source: Bureau of Economic Analysis, 
The New York Times



Economic
Pressures

GROWING AND CHANGING 
POPULATION

1.

RISING COSTS2.Photograph by David C Schultz



Utah Net Migration
2 0 11- 2 0 2 5

2025 saw a reversal in 
trend, as natural increase 
outpaced in-migration for 
the first time in 4 years.

In-migration increases

In-migration surpasses 
natural increase

Source: U.S. Census Bureau, Population Division



Washington County Net Migration
2 0 11- 2 0 2 4

In-migration has been the 
main source of population 
growth in Washington 
County for more than a 
decade.

Source: U.S. Census Bureau, Population Division



1960 Population
Utah U.S.

Baby Boom Generation Baby Boom Generation

Source:  United States Census Bureau
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1980 Population
Utah

Graduates Entered the 
Retail Industry in 2023

16,258

U.S.

Baby Boom Generation Baby Boom Generation

Source:  United States Census Bureau

male malefemale female



2010 Population
Utah

Graduates Entered the 
Retail Industry in 2023

16,258

U.S.

Labor Force Dominance Baby Boom Generation

Source:  United States Census Bureau

male female male female



2020 Population
Utah U.S.

Labor Force Dominance Baby Boom Generation

Source:  United States Census Bureau

male female male female
16.6%

65+

18.4%
0 - 14



Projected 2030 Population
Utah

Graduates Entered the 
Retail Industry in 2023

16,258

U.S.

Labor Force Dominance Baby Boom Generation

Source:  United States Census Bureau
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2023 Population
Wa s h ing ton  Coun ty Iron  Coun ty

Source:  United States Census Bureau



Total Fertility Rate
1960 -2023

Both US and Utah 
fertility rates have 
fallen below the 
Replacement Rate.

Source: Kem C. Gardner Policy Institute, National Center for Health Statistics



County Fertility Rates
2013 & 2023

Source: Kem C. Gardner Policy Institute, Utah Department of Health and Human Services



Utah Still the
Youngest State in 2024

Source: US Census Bureau



Me d ia n  
Ag e s
2024

County Specific

Source: US Census Bureau



Under Pressure
Historic Inflation
More money chasing  fewer goods  Inflation

De ce mbe r 2025 infla tion a t 2 .7% ye a r- ove r- ye a r

“The  d is infla tion proce s s  during  the  la s t  mile  will be  more  unce rta in, 
s lowe r, and  bumpie r.” 
       – Is abe l Schnabe l, Europe an Ce ntra l Bank



Components of
Inflation

Graduates Entered the 
Retail Industry in 2023

16,258

Component price 
increases

Component price 
declines

Source: Bureau of Labor Statistics

2.7% annual inflation rate, 
all items (Dec. 2024 to Dec. 
2025)

3/5 of the inflation rate 
was driven by price 
changes in housing.



The Federal Reserve's Dual Mandate: 
Balancing Maximum Employment and Stable Prices



Graduates Entered the 
Re ta il Indus try in 20 23

Source: U.S. Census Bureau, American Community Survey, UtahRealEstate.com, Kem C. Gardner Policy Institute

Utah More Unaffordable for 
New Buyers

• Ratio of median home 
price to median 
household income – 
metric for affordability

• Peaked in 2022 at 5.7



• Washington County 
one of the most 
expensive counties 
nationwide

Pric e s
Housing



Looking to the
Future

CHANGING TECNOLOGIES1.

NATIONAL UNCERTAINTY3.

EXPECTATIONS FOR 20264.

Photograph by St George Inn & Suites

POPULATION GROWTH2.



THE IMPACT OF
AI & AUTOMATION

• The percentage  of  businesses  using  AI is growing,  with  adoption  higher  
in Utah  than  the  nation .

• AI skills  are increasingly  in demand  across  industries —job postings  
requesting  AI skills  aren’t  confined  to  tech  jobs .

• Businesses  and researchers  expect  AI to  reshape  occupations  rather  
than  eliminate  them  outright,  although  this  depends  on the  occupation .

• Utah  has a smaller  percentage  of  workers  in jobs  considered  high - risk  
for  automation  than  the  nation,  and more  employees  in roles  benefiting  
from  AI.



• Wages are 28% higher 
for job postings 
mentioning AI skills than 
those that do not

Ad op t ion
AI



The impact on different occupations
is expected to vary widely

Source: The Conference Board



• Utah has a higher 
proportion of people 
working in productivity 
benefitting occupations

• Utah also has a lower 
proportion of 
employment in 
occupations considered 
at-risk for replacement



• Manual labor 
occupations have the 
most jobs at risk for 
employment loss

• Manual labor jobs 
minimally impacted 
often involve non-
routine tasks, high 
manual dexterity, 
complex problem-
solving, & adaptability

• Management and 
professional jobs make 
up the largest portion of 
productivity-benefitting 
jobs



“The Rise of 
Robots”

Tellers vs. ATM Installations (1990s –Today)

• ATM Explosion:  ~400,000 ATMs installed; 
assumed to eliminate tellers —but teller jobs rose.

• Branch Strategy Shift: ATMs cut average 
tellers/branch from 21 to 13, making branches 
cheaper to run. Banks opened more branches, 
netting more teller positions overall.

• Evolving Job Role: Tellers now focus on marketing 
and customer relations, often requiring higher 
skills and offering better wages.

• General Trend: Similar outcomes seen with 
scanning tech (cashiers) and e -discovery 
(paralegals) —tech often reshapes jobs rather than 
eliminating them.

Graduates Entered the 
Retail Industry in 2023

16,258

Source: AEIDeas, “Learning by Doing: The Real Connection between Innovation, Wages, and Wealth” by James Bessen

ATM’s and Tellers/Bankers



Regulatory Relief Plan

Graduates Entered the 
Retail Industry in 2023

16,258

Source: Utah Department of Commerce, Office of Artificial Intelligence Policy

AI and Productivity in Utah



Artificial
Intelligence

“Over the last century, disruptive innovation has generally favored the young and the 
well-educated, because they can adapt to new ways of doing things. AI could be 
different, but I doubt it.”
             David Derning



Utah

Population
Projections

Source: Kem C. Gardner, 2025-2065 Projections

2025 -2065



UTAH
Fastest Growing Counties

Graduates Entered the 
Retail Industry in 2023

16,258

Source: Kem C. Gardner, 2025-2065 Projections



Washington County

Population
Projections

Source: Kem C. Gardner, 2025-2065 Projections

2025 -2065



Utah Population
Looking Ahead

Source:  United States Census Bureau, Kem C. Gardner

High growth in healthcare

Impacts on inflation

We are 
here!

Past Future



UTAH
Projected 
Population
by Age

Source: Kem C. Gardner, 2025-2065 Projections

2025 -2065



Utah’s  
Aging Population

• Labor  markets  will  remain  tight  as Utah’s  older  population  ages out  
of  the  workforce .

• Health  care  sector  will  continue  to  grow  to  support  the  aging  
population .

• Industries  that  support  elderly  consumers  (home  delivery,  
landscaping,  home  care  services,  etc .) will  grow  to  support  a larger  
customer  base.

• Adds  to  inflation  as there’s  more  consumption  but  a smaller  
workforce  to  produce  goods  and services .

Photograph by Bruno Aguirre



Economic   
Uncertainty
• Uncertainty slows growth as businesses 

and consumers reduce spending amid 
unclear economic outlook

 Re duce s  cons ume r s pe nd ing
 De lays  bus ine s s  inve s tme nt
 Dis rupts  financ ia l marke ts

• Short- run phe nome non 

Source: Economic Policy Uncertainty Index



Economic 
Uncertainty

Source: University of Utah, University of Michigan



Utah

Economic 
Outlook

Source: Utah Economic Council

2025 -2026



YOU
THANK

(801) 891-1581
marilyncannon@utah .gov
140 E 300  S, Salt Lake City,  UT 84111
jobs .utah .gov
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