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1. Labor Force & Job AGENDA

Market
2. Economic Pressures

3. Looking to the
Future
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LABOR MARKET INFORMATION (LMI)

What is LMI?
Primary Data Sources

Quantitative and qualitative data and analysis related to employment and
the workforce

Examples
« Employment & Unemployment Statistics T U e
» Job Forecasts @8 | @
«  Wages &id
* Demographic Characteristics g s ,,':,'if'




HOW IS LMI APPLIED?

Informed Decision Making

* Business Investment

* Career Preparation

* Education & Training

* Job Search

* Hiring

* Public & Private Workforce Investments

Applications

e Building Data Products
* Informing Policy

* Resource Allocation

e Strategic Planning

* Informing an Audience




Labor Market Trends

Year-to-Year Change in Nonfarm Jobs
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Unemployment rates

Seasonally Adjusted
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Utah Labor Market

Low Hire, Low Fire
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Local Labor Market Trends

-15 Mining -2.2%
-7 Construction -1.5%
- 116 Manufacturing  -23.1% -
-51 Trade/Transport.. -1.7% I
6 I Information 15.8%
3 Financial Activiti.. 1.5%
-26 Prof/Business Sv.. -4.6% |
Ed/Health/Social. | 2.8%
Leisure/Hospitali.. -6.9% .
Other Services -1.3%
Government -6.1% .

Source: Bureau of Labor Statistics



Sevier County: Components of Population Change
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Sevier County’s Population

Sevier County Population Pyramid, 2024 mMale = Female
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High growth in
healthcare

Impacts on
inflation

Figure 27.4: Utah Dependency Ratios, 1970-2065
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Mote: Dependency Ratios are computed as the number of non-working-age persons per 100 working-age (18-64-year-old) persons in the population. Youth are
less than 18 years old and retirement age is 65 years and older.
Source: Kem C. Gardner Policy Institute analysis of U5, Census Bureau Decannial Census data and Kem C. Gardner Policy Institute 2025-2065 Long-Term Planning Projections

Source: US Census Bureau; Kem C. Gardner Policy Institute, 2025-2065 Projections



County Specific
Median
Ages

2024
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Under Pressure

Historic Inflation




2019 2020

Components of Mountain Division Inflation

Percentage point contribution to the year-over-year CPI-U (Bimonthly)

2021 2022 2023 2024 2025

Other [ Food M Transportation [ll Housing — Headline Inflation

*October 2025 component data is missing due to government shutdown.
Mountain Division includes Arizona, Colorado, Idaho, Montana, Nevada, New Mexico, Utah, and Wyoming.

Source:

Bureau of Labor Statistics

3.4% annual inflation
rate, all items
nationwide (July 2025 to
July 2026)

Much of the inflation
rate was driven by price
changes in
transportation (energy).




Hourly Earnings vs Inflation

Inflation now outpacing wage growth
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Consumer Sentiment

CONSUMER CONFIDENCE

Utah vs. United States
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Total Personal Income (% Change): 4.9% I_m—l

Population (% Change): 1.3% I-m
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